
BRAND
BRITAIN

CREATIVE BRIEF -

TARGET AUDIENCE
From Carling loving 
gammons to flat white 
sipping Londoners the 
UK is beautifully diverse 
but you cannot please all 
of the people all of the 
time. Think creatively and 
strategically about who 
you are targeting with 
the new Brand Britain.

PROBLEM
Over the last decade, 
there has been a sharp 
fall in the proportion 
who take pride in 
Britain’s achievements.

OBJECTIVE
Create the new Brand 
Britain to create a 
kingdom united.

YOUR TASK
1. Develop the insight, 
what’s the revelation 
that unlocks the problem.

2. Use this insight to 
define the proposition, 
a single sentence that 
sums up the brief and 
task at hand.

3. Use your proposition 
to create your big idea 
for the new Brand 
Britain single minded and 
creatively powerful.

DELIVERABLES
Brand toolkit, including:
    TOV guidelines
    Brand values
    Iconography
    Typography, colour, iconography
    
Activations:
    Launch/PR Campaigns
    Pop-up
    Road/Town/County signs
    Flag
    Currency
    Visa stamp
    Passport

THE POWER
OF CREATIVITY

You are likely to want to go 
further than this on deliverables, 
use this to surprise us.

WMH-I.COM

CONSIDERATIONS
Remember all your learnings in 
brand thinking and strategy; you 
are not the customer, brands 
must be distinctive, and they 
must be emotional first 
not rational.

You have not been given a 
water tight strategy (e.g. 
there’s no insight) we need you 
to refine the information given 
and build on it through desk 
research to reach a compelling 
and creative answer.

This brief is intentionally broad, 
if you try to answer it generally 
you are unlikely to get to a 
good answer.

Problem:
A divided Nation

Objective:
Create a Kingdom United

Insight:
The generational gap is larger than ever

Audience:
Young Adults (15-24) & Senior Adults (62-

The correlation between communication skill 
and empathy is 0.81, indicating a strong positive 
relationship between the two. By increasing 
communication, I hope to cultivate empathy 
between the two demographics, creating community (R
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of Gen Z individuals voted 
Conservative and they have be 
labelled the most Liberal generation.  

of Baby Boomers voted 
Conservative and are often noted 
to be more rigid in their beliefs.  

11%
39%
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The open brief provided us with the initial 
challenge and objective to solve.

Proposition/Mission:
To improve communication between different 
generations through the emphasis of shared 

British experiences.


